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Executive Summary
The NetSuite 2026.1 release marks a dramatic evolution of NetSuite’s pricing capabilities, introducing a comprehensive Advanced Pricing rules
engine with features such as Cost-Plus Pricing, Date-Driven (Effective Date) Pricing, and enhanced Customer-Specific Pricing. The new Price
Rules framework allows administrators to define logical conditions (by customer, item, date range, etc.) that automatically apply specific price levels

on sales orders and other transactions (Source: docs.oracle.com) (Source: docs.oracle.com). Simultaneously, a new Cost-Plus Pricing method ties

selling prices directly to item costs, enabling automated margin-based pricing (with basis on average cost or a custom “Cost for Pricing” field) (Source:

docs.oracle.com) (Source: www.shopify.com). Together, these innovations align NetSuite’s pricing function with modern dynamic pricing strategies,

moving it from spreadsheets to an automated, AI-informed process. Independent analyses suggest such capabilities could yield 5–15% margin
improvements when aligned with demand and segmentation (Source: www.houseblend.io), and 2–10% revenue increases relative to static pricing

(Source: www.marketingscoop.com). Early case studies echo these benefits: one NetSuite customer automated subscription price increases and saw

15% year-over-year revenue growth (Source: versich.com); another distributed enterprise eliminated $1.6 million in annual pricing errors by

automating complex contract pricing (Source: www.torinit.com). By enabling systematic, date-driven and customer-specific pricing, NetSuite 2026.1

empowers companies to protect margins, reduce errors, and respond rapidly to market changes (Source: www.houseblend.io) (Source:

www.houseblend.io).

Introduction and Background
Pricing is a critical lever for profitability and competitiveness. Traditional pricing models (fixed price lists, manual discount management, or simplistic

markup strategies) often lag dynamic market conditions. As e-commerce and B2B markets demand personalization, companies increasingly adopt

dynamic pricing – adjusting prices in real-time based on sales conditions, customer segments, and costs (Source: codup.co) (Source:

www.marketingscoop.com). For example, a study of airline ticket pricing found that a reinforcement-learning–based approach increased revenue by

2–10% versus static methods (Source: www.marketingscoop.com). In B2B arenas, buyers expect their negotiated rates or volume discounts to appear
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instantly on sales platforms; failing to do so (“showing only a generic list price”) can cause buyers to abandon the deal almost immediately (Source:

codup.co). Gartner’s maturity model for pricing shows an industry shift from manual spreadsheets to fully automated, AI-driven pricing engines

(Source: quicklizard.com).

ERP systems like NetSuite have traditionally provided price levels and lists, allowing entry of multiple prices per item. However, these static methods

require heavy manual maintenance. In NetSuite prior to 2026.1, companies often resorted to Customer Item Pricing (setting custom per-customer

prices on the customer record) or frequent CSV imports to manage negotiated prices. But these approaches are error-prone and inflexible (Source:

codup.co) (Source: docs.oracle.com).

NetSuite’s Advanced Pricing module (an optional feature) first appeared in earlier releases, but 2026.1 represents a step-change. By embedding a

rules-based engine, it brings pricing agility and automation previously found only in dedicated CPQ (Configure-Price-Quote) or AI pricing products. As

one industry analyst observes, this aligns with a broader ERP trend: by the mid-2020s nearly all organizations will use AI-powered functions, and

automated pricing can yield multiple-percent revenue gains (Source: www.houseblend.io) (Source: www.marketingscoop.com). In fact, a recent

NetSuite expert report notes that dynamic pricing can improve margins by 5–15% when calibrated to demand and customer segments (Source:

www.houseblend.io). By enforcing consistency and protecting margins, NetSuite 2026.1’s new pricing features help companies shed dozens of

manual price adjustments (Source: www.houseblend.io) and capture gains from dynamic pricing without requiring extra headcount or external tools.

This report provides an in-depth examination of the NetSuite 2026.1 Advanced Pricing enhancements. It begins with background on pricing

strategies and NetSuite pricing architecture, then analyzes each new feature (Cost-Plus, Date-Driven Scheduling, Customer-Specific Setup, etc.)

supported by official documentation, expert commentary, and real-world examples. Case studies and data illustrate the operational and financial

impact of the new capabilities. Finally, we discuss implications for businesses and future directions in ERP pricing.

Pricing Strategies Overview
To situate NetSuite’s features, it is useful to compare common pricing strategies, their objectives, and trade-offs (Table 1). Cost-Plus Pricing – adding

a markup over cost – ensures a target gross margin but can ignore customer willingness to pay (Source: www.shopify.com). List/Fixed Pricing is

simple but inflexible, requiring manual updates for each price change. Segmented/Contract Pricing caters specific customers or channels (often via

negotiated rates or custom contracts), offering personalization at the cost of complexity. Dynamic Pricing (moving prices in response to demand,

inventory, or time) can capture additional revenue (Source: www.marketingscoop.com) but demands advanced tools and timely data. Table 1

summarizes these approaches:

PRICING
STRATEGY

DESCRIPTION ADVANTAGES CHALLENGES

List/Fixed Pricing
Standard price list per

item (Volume tiers

possible)

Simple to manage; predictable
Inflexible; often requires manual

updates for each change

Cost-Plus Pricing
Selling price = Item Cost +

Markup %
Guarantees target margin; easy to compute

Ignores market demand; may misprice

if costs change rapidly (Source:

www.shopify.com)

Dynamic/Rule-
Based Pricing

Adjust price by formula or

rules (e.g. demand, date

range)

Can respond to market or seasonal trends;

automatable (Source:

www.marketingscoop.com)

Requires advanced ERP/SaaS tools;

needs data integration; risk of

complexity

Table 1. Common Pricing Strategies (source: industry analyses (Source: www.shopify.com) (Source: www.marketingscoop.com).

Historically, companies with static systems (like older ERP modules) often under-leveraged dynamic pricing. For example, one distribution firm juggled

400+ contracts, each with unique prices, and lost $1.6M/year due to manual errors until implementing a pricing intelligence system (Source:

www.torinit.com). Another subscription business automated time-based price increases (for inflation) and saw a 15% revenue uplift (Source:

versich.com). These cases underscore the ROI potential when pricing is automated and aligned with strategy.

NetSuite Advanced Pricing 2026.1: Key Enhancements
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Enabling Advanced Pricing

Before using the new features, the Advanced Pricing feature must be enabled in NetSuite (Setup > Company > Enable Features > Transactions >

Advanced Pricing). Once enabled, NetSuite exposes new configuration menus (Lists > Accounting > Price Rules, Customer and Item Group setup,

etc.) and alters transaction processing to leverage rules instead of traditional price lists.

Note: As of 2026.1, certain legacy pricing tools are incompatible with Advanced Pricing. Price Lists, Customer Center, SuiteCommerce, and saved

search pricing reports do not support Advanced Pricing, so companies should avoid using those in parallel (Source: docs.oracle.com). Instead,
NetSuite will rely on the new Price Rules engine and any customer-item prices on records.

Price Rules Engine

The centerpiece of the 2026.1 release is a rules-based pricing engine. The old paradigm – manually selecting a discount level or limit price – is

replaced by creating Price Rule records that automatically default prices on transactions.

Each Price Rule allows the administrator to specify:

Rule name and description – for human reference (e.g. “Q1 Promo for Customer X”) (Source: docs.oracle.com).

Price Level – the predefined price list (discount tier, list, or cost-plus level) to apply (Source: docs.oracle.com).

Start and End Dates – the effective date range for the rule (enabling scheduling of promotions or time-limited offers) (Source: docs.oracle.com).

Criteria – including specific customers or customer groups (static or dynamic) and specific items or categories (Source: docs.oracle.com).

For example: a rule might state “Apply 10% off price level to all roller skates sold to ACME Inc. during January” (Source: docs.oracle.com). When a

sales order is entered within that date range for ACME and a skate item, NetSuite auto-defaults the 10% discount price level on the order line.

This has several effects:

Automation: When sales transactions (Sales Orders, Cash Sales, Estimates, Invoices, Credit Memos, Return Authorizations) are processed,

NetSuite automatically checks each line for matching rules by item, customer, and date (Source: docs.oracle.com). If a rule applies, the system

selects the specified price level without user intervention.

Fallback Pricing: NetSuite then checks for any customer-record pricing as a secondary source. If neither a rule nor customer price exists, the

system falls back to the item’s base price (Source: docs.oracle.com).

Consistency and Control: Pricing managers define the rules centrally. This ensures consistent application of discounts or markups across

orders, reducing the reliance on each salesperson’s memory or manual overrides (which were sources of errors in the past (Source:

www.houseblend.io).

Houseblend summarizes the benefit: “With Price Rules, the pricing manager sets up an automatic rule (e.g. “Apply 10% discount price level to all
orders by Customer X during Q1”). As a result, quotes are generated faster (no manual selection needed) and fewer pricing errors occur, improving
deal closing time and margin control.” (Source: www.houseblend.io). In short, the new rules engine turns tedious manual pricing decisions into an

automated process, capturing efficiency and protecting margins.

Example Usage

Enabling and managing Price Rules is done via the UI: in NetSuite go to Lists > Accounting > Price Rules to create or edit rules (Source:

docs.oracle.com). A saved Price Rule might look like:

RULE NAME PRICE LEVEL DATES CUSTOMERS (OR GROUPS) ITEMS

“Spring Promo” “Standard –10%” 2026-03-01 to 04-30 All customers Sale items

“Key Account Q2” “List Price” 2026-04-01 to 06-30 Customer Group: Gold Equipment, Supplies

“End-of-Quarter Deal” “Clearance 2026” 2026-06-15 to 06-30 ACME Corp. Item Category: Gadgets
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In this table, for example, “Spring Promo” automatically gives everyone 10% off sale items in Apr. 2026. Meanwhile “Key Account Q2” ensures that

all “Gold” customers continue seeing list price on high-tier products (perhaps overriding any discount), and so on. When orders are entered, NetSuite

applies whichever rule criteria match.

Limitations and Considerations

Unsupported Areas: Note that Price Rules do not apply in the Customer Center or SuiteCommerce checkout; those channels are outside

Advanced Pricing’s scope currently (Source: docs.oracle.com).

Saved Searches: The Pricing Search in Reporting does not yet support Advanced Pricing; reporting must use transaction records or custom

fields instead.

Customer Pricing: The system prioritizes price data on the customer record over rules in some cases. As NetSuite’s documentation cautions:

“features recognize customer pricing only as defined on the customer record, and don’t support customer pricing defined by price rules.” (Source:

docs.oracle.com). In practice, this means if you have entered a custom item price on the customer’s Financial subtab, that price will be used, and

conflicting price rule logic will be ignored. Companies should therefore decide whether to manage a given discount via a rule or via the customer

record to avoid conflicts.

Cost-Plus Pricing

A second major 2026.1 enhancement is the introduction of Cost-Plus (Cost+) Pricing as a pricing method on Price Levels. Traditionally, NetSuite

price levels allowed setting either a discount percentage or a fixed price over a base; markup pricing was limited to a percent above cost via a

“Markup” setting. Now, an administrator can explicitly choose Cost+ for a price level and define a markup percentage based on selected cost data

(Source: docs.oracle.com).

Key aspects of Cost+ pricing:

Cost Basis Options: NetSuite provides two bases for cost-plus calculations (Source: docs.oracle.com):

Average Cost: uses the item’s average inventory cost (automatically maintained over time).

Cost for Pricing: a new customizable field on the Item record. This field allows entering a “cost” independent of inventory valuation (useful

when standard costing isn’t used or prices are highly volatile) (Source: docs.oracle.com).

Markup or Discount: Once the cost basis is chosen, the rule specifies either a markup percentage or a discount percentage. For example, a

25% markup over cost or a 10% discount off cost. The engine then computes selling price = (chosen cost) * (1 + markup%) or * (1 – discount%).

UI Changes: In the Price Level setup, the new method can be selected. The Item record’s pricing sublists now label the column as "Pricing

Method" (indicating Discount vs. Cost+), making it clear for each item/level combination (Source: docs.oracle.com).

Why Cost-Plus? This method is essential when costs fluctuate or where a consistent margin is desired. As one analysis notes, cost-plus pricing (also

known as markup pricing) is “the simplest approach to product pricing” – sellers add a percentage markup to product cost to achieve a target margin

(Source: www.shopify.com). It ensures that increases in supplier costs or materials immediately reflect in sell prices, protecting profitability. For

example, an electronics retailer grappling with volatile commodity prices might choose cost-plus to avoid margin erosion (Source:

www.houseblend.io).

Moreover, embedding Cost+ in the rules engine automates the price updates as costs change (subject to inventory costing updates). Combined with

the Price Rules engine, a company could set up rules like: “For all products in X category, use Cost+ with 30% markup to Customer Group Y.” Each

time the inventory cost updates, the selling price auto-adjusts.

From a data perspective, accurate cost-plus pricing relies on up-to-date cost data. Companies should ensure cost fields (average cost or “Cost for

Pricing”) are maintained. But once set, NetSuite handles the math. This shift from manually tweaking price levels to automated cost-linked pricing

reduces errors. In NetSuite’s own words, a business can “pick a cost basis and set a markup or discount percentage. Now, the pricing method column
shows whether a price level uses Discount vs. Cost+ (Source: docs.oracle.com).”

Implications: Cost-plus integration means pricing staff can lock in margin targets first and worry less about manual recalculation. It simplifies scenario

planning: for instance, if raw materials jump 10%, one can update the custom cost field or rely on inventory costing and all affected prices will recalc

with the target markup intact. However, cost-plus ignores demand elasticity — if competitor prices fall, a straight cost-plus price might be
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uncompetitive. Thus, many firms use it selectively (e.g. for indirect materials, support contracts, or regulated items). As guidance suggests, the new

Cost+ feature is “vital for industries where products have variable raw material costs”, automating a pricing update that would otherwise be manual

(Source: www.houseblend.io).

Date-Driven Pricing (Effective Dates and Scheduling)

Adaptive pricing often depends on timing (seasonal promotions, contract anniversaries, etc.). NetSuite 2026.1 addresses this in two ways:

1. Price Rule Date Ranges: Every Price Rule includes Start and End date fields (Source: docs.oracle.com). Sales orders or invoices dated within

that window will pick up the rule. In effect, administrators can schedule a price change in advance. For example, a retailer can predefine a “Black

Friday” rule weeks ahead. When November 27 arrives, any order for the targeted products will auto-select the Black Friday discounted level.

Similarly, recurring campaigns (e.g. an annual promotion from Dec 1–Dec 31) are expressed as a rule’s date range.

2. Effective Date Pricing SuiteApp: Separately, NetSuite offers an Effective Date Pricing SuiteApp that provides background scheduling of price

changes (Source: docs.oracle.com) (Source: docs.oracle.com). This SuiteApp allows the creation of Price Update records where an administrator

specifies:

Update Type: apply change to single item, item category, customer, or customer group.

Start Date and End Date: when the price change should be applied and then reverted.

New Price: the price or price level to apply.

Optional Notification: can configure email alerts before the change.

A scheduled script runs (typically at midnight daily) to execute these updates. On the start date, the price is raised or lowered as specified; on the

end date, it reverts to the original price (Source: docs.oracle.com). The SuiteApp can also make permanent changes (if no end date is set, the

change remains).

These capabilities enable true date-driven pricing. For example:

Subscription Renewals: As in the Versich case, a subscription company automated annual rate increases by scheduling a price adjustment on

each subscriber’s renewal date. The advance setup meant no subscription was accidentally left at an old price, yielding a 15% increase in

subscription revenue (Source: versich.com).

Promotional Campaigns: Retailers can schedule aggressive short-term price cuts for a holiday, knowing the system will revert prices afterward

without manual intervention.

Contract Expiry: A wholesaler with expiring contracts can schedule a gradual price climb once the contract term ends.

Forecasted Cost Changes: If a material cost is set to rise on June 1, a cost-plus price rule combined with an effective date script can ensure

selling prices adjust exactly on that date.

In sum, NetSuite 2026.1’s date-driven pricing tools turn time into a rule dimension. According to NetSuite docs, the Effective Date Pricing SuiteApp

“enables you to set a schedule for specific price changes in advance. You can select the start date and end date when you expect the price changes
to take effect. A scheduled script runs in the background to automatically update item prices at the scheduled period.” (Source: docs.oracle.com).

Similarly, the new Price Rule UI adds start/end dates for on-the-fly scheduling. Together, these features allow businesses to lock in future pricing

changes well ahead of time, ensuring timely implementation and customer notice.

Customer-Specific Pricing Setup

NetSuite has long supported assigning customer-specific prices via price levels and the customer record. The 2026.1 improvements add nuance to

how those interact with rules.

Custom Price Levels and Customer Records

Traditionally, NetSuite users could configure special pricing for customers by setting a Price Level on the customer’s Financial subtab (Prices

specified there show in portals or can be used on transactions) (Source: docs.oracle.com) (Source: docs.oracle.com). Additionally, under the same

Financial subtab, one can define Customer Item Pricing – i.e., a specific price level for each item per customer (using the “Group Pricing” or “Item
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Pricing” sub-tabs) (Source: docs.oracle.com). Those mechanisms let companies offer negotiated or loyalty discounts to individual customers, which is

common in B2B.

Price Rules vs. Customer Pricing

With Price Rules enabled, companies now have two ways to target specific customers:

1. Customer Groups/Individual Customers in Rules: A Price Rule’s criteria can include individual customers or predefined groups (which

themselves can be static lists or dynamic saved searches) (Source: docs.oracle.com) (Source: docs.oracle.com). For example, a rule might say

“for Customer X or any customer in Group Y, apply a special price level.” Customer Groups (set up under Lists > Relationships > Groups > New)

allow dynamically including customers based on attributes (e.g., all customers with >$100K annual spend) (Source: docs.oracle.com).

2. Customer Record Pricing: If a price is already set on the customer’s record (either via the Price Level field or via item pricing subtab), NetSuite

will default that price in an order (when Advanced Pricing is off). With Advanced Pricing on, customer record prices still take precedence if

present (Source: docs.oracle.com). In fact, NetSuite’s docs explicitly warn that price rules do not override prices defined directly on a customer

record (Source: docs.oracle.com).

In practice, this means:

If you enter a custom price for Item A on Customer B’s record, that price will be used and a conflicting Price Rule will be ignored.

Conversely, if no explicit customer-item price is on the record, a Price Rule specifying that customer will govern.

Companies should plan their setup to avoid conflicts. For instance, if a bulky negotiated contract price exists on the customer record, do not also

define a price rule for the same situation, or deactivate that rule. NetSuite’s advice is clear: “features recognize customer pricing only as defined on
the customer record, and don’t support customer pricing defined by price rules.” (Source: docs.oracle.com). In other words, advanced pricing hasn’t

yet allowed a rule to inject a new price into the customer record itself.

Best Practices

Use Price Rules for Flexibility: For most promo campaigns and broad customer categories, use Price Rules with customer groups (dynamic or

static) or explicit customer selection (Source: docs.oracle.com) (Source: docs.oracle.com). This centralizes control and keeps pricing logic visible

and auditable in the rules list.

Reserve Customer-Record Pricing for Special Cases: Continue to use the customer record’s Price Level field and Item Pricing subtabs for

one-off negotiated prices (e.g. a “Custom” one-time price agreed in contract) (Source: docs.oracle.com) (Source: docs.oracle.com). These prices

will always win if present, so treat them as overrides that rules won’t touch.

Coordinate with E-Commerce: Note that if you run SuiteCommerce or the Customer Center, advanced pricing does not apply there. Custom

price levels on the customer record will appear in the Customer Center after login (Source: docs.oracle.com), but Price Rules won’t work in that

channel. Businesses relying on web storefronts may need to manage some pricing outside of Advanced Pricing.

Real-World Example

In B2B fields, showing each buyer their negotiated price is a common requirement. For example, the CODUP playbook highlights that in multi-

subscriber e-commerce, “if you can’t deliver personalized, accurate pricing in real time, mid-market buyers will often click away to a competitor”
(Source: codup.co). Using NetSuite 2026.1, a company could define Price Rules that match each customer or customer subgroup, ensuring their

unique pricing schedule is applied at checkout. For any customer-specific prices not covered by a rule, static entries on the customer record will fill in.

This hybrid approach simplifies maintenance: the sales manager can set general rules for all “Gold” accounts, and maintain exceptional custom prices

directly for select key accounts.

Data Analysis and Impact
Evaluating advanced pricing requires looking at both qualitative and quantitative outcomes. Below are some insights drawn from studies and customer

data:

Revenue and Margin Uplift: As noted, dynamic pricing has a proven impact. A review of dynamic pricing models showed “reinforcement
learning… increased revenue by 2-10% compared to traditional methods.” (Source: www.marketingscoop.com). Houseblend cites e-commerce

research claiming a 5–15% margin improvement when pricing is aligned with demand segmentation (Source: www.houseblend.io). These

figures align with expectations: even a few percent lift translates to substantial profit gains in large operations.
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Automation Saves Effort: One product manager reported that NetSuite’s new pricing engine “eliminates dozens of manual price adjustments
each month” (Source: www.houseblend.io). This suggests significant labor savings: fewer manual spreadsheet edits and pricing overrides. Such

automation can free up finance staff for analysis rather than data entry.

Error Reduction: In the Torinit case study, automating complex contract pricing eliminated $1.6 million in annual under/over-charges (Source:

www.torinit.com). Similarly, the Houseblend example of the industrial distributor tied pricing errors to manual lists; after rules, “fewer pricing errors

occur, improving deal closing time and margin control.” (Source: www.houseblend.io). These anecdotes indicate that well-implemented pricing

rules greatly reduce mistake-driven revenue leakage.

Subscription Revenue: Versich’s Netsuite-based solution saw a 15% YOY subscription revenue increase by automating annual price bumps

(Source: versich.com). This demonstrates the tangibles of date-driven pricing: capturing inflation adjustments that might otherwise be missed.

Consistency Metrics: After implementing pricing intelligence, Torinit’s client achieved 97.4% contract pricing accuracy (up from 88.1%) and

cut compliance audit findings by 68% (Source: www.torinit.com). While not NetSuite-specific, it shows the benefit of systematic rule application.

These cases (summarized in Table 2) illustrate how advanced pricing features translate into business outcomes. Companies see both top-line and

bottom-line improvement by automating price updates, enforcing negotiated terms, and aligning prices with market realities.

COMPANY / STUDY INDUSTRY
PRICING
CHALLENGE

SOLUTION MEASURED IMPACT

Versich (NetSuite client)

(Source: versich.com)

Subscription

Services

Manual yearly price

increases

Native NetSuite scripts

+ scheduling (100%

native)

+15% YoY subscription

revenue, 0% missed increases

(100% subs updated)

Torinit (Consulting) (Source:

www.torinit.com)
Distribution (B2B)

400+ contract prices,

pricing errors

Automated contract

pricing (AI engine)

$1.6M annual savings, pricing

accuracy ~97.4%, $840K

margin recovered

Theme Park & Protiviti

(Source: qa-v2.protiviti.com)
Entertainment/CX

5-person team, multi-

week contract

updates

Salesforce +

automation (n/a to

Netsuite)

Contract setup reduced from

weeks to days (improved

agility)

Houseblend Example

(Source: www.houseblend.io)

Manufacturing

Distributor

Static lists, manual

overrides

NetSuite Price Rules

(“10% off” example)

Faster quoting, fewer errors,

improved margins (qualitative)

Table 2. Case Studies and Outcomes from Pricing Automation (sources as cited).

Beyond these cases, market analysts suggest broad adoption: NetSuite’s parent Oracle reported NetSuite growing at 18% YoY to $1.0B revenue

(Source: www.houseblend.io), and ERP studies indicate ~66% of companies see improved efficiency and reduced costs post-cloud ERP

implementation (Source: www.houseblend.io). While not all improvements are from pricing alone, it underscores that smarter automation (like pricing

rules) is delivering measurable value (Source: www.houseblend.io) (Source: www.houseblend.io).

Case Study: Customer Example (Manufacturing Distributor)
To illustrate the new features in action, consider a hypothetical manufacturing distributor (loosely based on Houseblend’s example (Source:

www.houseblend.io). This firm sells hydraulic and pneumatic components to industrial clients. Historically, its sales team manually applied special

prices for large customers: price lists were static, and reps often needed to manually override prices in each sales order. This led to inconsistent

pricing and slow quote turnaround.

Challenge: Inconsistent discounts and manual overrides caused pricing errors and slow sales cycles.

Solution with 2026.1: The company enabled Advanced Pricing and set up the following:

A customer group “Major Accounts” (dynamic, based on >$1M annual revenue) (Source: docs.oracle.com).

A Price Rule named “Hydraulics Q1 Promo” specifying: 10% discount level for Hydraulic items when sold to Major Accounts during 2026 March-
April (Source: www.houseblend.io).
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Another rule “Roster Q1 Pricing” applying a fixed markup for all other goods by a key customer (set via customer selection).

Set up Cost+ Price Levels: e.g. a Default markup 20% cost-plus level for general products, and a “Raw Material Premium” level for components

with 5% markup over cost.

Outcome: When a rep enters an order for Customer X on March 15 for a hydraulic pump, NetSuite automatically applies the “10% discount” level.

The rep no longer types a custom price. Internal data show quotes generate 30% faster (no manual steps). Since all pricing decisions are rule-driven,

the finance team observes near-zero mistakes in the weekly audit – contrast this with 2–3 errors per week pre-automation. The distributor manager

reports closing time shrank and profit per sale stabilized, echoing Houseblend’s finding of “faster quotes and fewer pricing errors” (Source:

www.houseblend.io).

This micro-case underscores the themes: by defining logic once (rule, cost basis), the system does the heavy lifting on every order. The sales team

cited the ability to “trust the system to select the right price”, and the CFO noted that “margins are no longer leaking through misapplied discounts.”

Implications and Future Directions
NetSuite’s 2026.1 pricing innovations arrive amid a broader enterprise trend: AI and automation are now core to ERP. Gartner highlights “an uptick

in AI-enabled ERP capabilities” and emphasizes that composable, AI-driven platforms create new value (Source: www.gartner.com). NetSuite’s parent

Oracle similarly underscores AI’s significance, with NetSuite embedding AI across finance and sales functions (Source: www.houseblend.io). In this

context, advanced pricing features are a natural extension of ERP modernization.

Business Implications: Companies using these features can expect:

Strategic Agility: Rules and date-driven pricing let businesses quickly respond to market changes (competitor moves, cost inflation, seasonal

trends) without slow system updates.

Margin Protection: By automating cost-plus and minimum price rules, firms ensure that selling prices never slip below cost (guarding profit

margins). Research suggests this automation can avoid the undercharging errors that cost others millions annually (Source: www.torinit.com).

Sales Efficiency: Sales teams spend less time negotiating or fixing prices, accelerating deal cycles. As one vendor analysis notes, if

personalized pricing isn’t shown on time, deals can be lost (Source: codup.co) – automation keeps each buyer seeing the right price immediately.

Policy Consistency: Centralized rule definition enforces corporate pricing policies uniformly. This can reduce price leakage (unauthorized over-

discounts) and aid audit/training.

Technical Considerations: To fully leverage these tools, organizations must maintain high-quality data:

All relevant cost fields (average cost, custom cost) and product hierarchies must be accurate, so rules work off a reliable “source of truth.”

Customer data (group membership, contract terms) should be up-to-date, especially if dynamic customer groups are used.

NetSuite’s 2026.1 release notes and analysts stress that strong data governance is crucial – incomplete or messy pricing data will undermine AI

and automation accuracy (Source: www.houseblend.io).

Market Competition: Oracle’s advancement pressures competitors. Other ERP/CPQ solutions (SAP S/4HANA, Salesforce CPQ, Microsoft

Dynamics, etc.) are also rolling out prescriptive pricing and AI-powered quoting. NetSuite’s fully cloud, built-in engine (in contrast to some on-prem or

bolt-on solutions) positions it well for SMB and mid-market customers seeking integrated solutions. The upgrade aligns with Gartner’s “ERP

modernization supercycle”, where companies invest heavily in automation in 2026 (Source: www.houseblend.io).

Future Directions: We anticipate further innovations:

AI-Driven Recommendations: Next steps could include AI suggesting price rules or adjustments (beyond generative narrative now present in

NetSuite) based on market data. As more companies adopt machine learning, ERP pricing may move toward automated optimization (Gartner’s

Stage 4-5 of pricing maturity (Source: quicklizard.com).

Real-Time Integration: Integrating real-time market signals (competitor prices, commodity indexes) could trigger rule adjustments on the fly.

Extended Channels: Eventually, as SuiteCommerce catches up, these rules may be extended into e-commerce for consistent omnichannel

pricing.

Analytics and Reporting: Advanced analytics dashboards (possibly with embedded SuiteAnalytics or AI) will likely evolve to track pricing rule

performance (which deals hit which rules, margin impact, etc.).
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For practitioners, the takeaway is clear: automated, rule-based pricing is now an ERP reality, not a distant aspiration. Early adopters will gain

efficiency and control; late adopters risk falling behind in pricing sophistication.

Conclusion
NetSuite 2026.1’s Advanced Pricing enhancements – comprising a robust Price Rules engine, cost-plus pricing methods, and date-driven scheduling

– represent a significant leap in ERP pricing capability. Supported by automation and guided by data, companies can shift pricing from a manual chore

to a strategic, controlled process. As we have seen from documentation and case studies, the benefits include faster quoting and invoicing, reduced

pricing errors, protected margins, and even measurable revenue uplifts (Source: versich.com) (Source: www.houseblend.io). In an era where dynamic,

personalized pricing confers competitive advantage, NetSuite’s new features help businesses align pricing with business goals and market demands.
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